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Planning your stand is about more than just the display you erect. The whole
space should be planned to encourage visitor engagement and to make life
easy for your exhibition staff. Good layout design means thinking about how
people will actually use the space. Here's a useful memory aid:

'When it comes to designing the stand layout,
keep SOLID in mind: Storage, Openness,
Location, Inviting, Draft Design.'

STORAGE
Whether you are using custom built stands or a trestle table with
pull-up banners, you will need storage space for excess stock,
cases and literature. Depending on the season, you may also
need room for coats, umbrellas and drinks for your exhibition
staff. Aim for a solution that keeps things tidy and secure.

OPEN SPACE
Wherever possible, allow plenty of open space for welcoming
visitors into your exhibition booth. In busy halls, the aisles
between stands can become crowded, so try to create a little
oasis of calm that will allow visitors to step in out of the jostling
crowd. Even in the smallest booths, you can set your stall slightly
back from the front edge of your space to create some relaxed
standing room. This will tend to encourage easier, less hurried
conversations.

LOCATION
Choosing the right location can make a big difference to your
visibility and the amount of passing traffic. Corner stands, busy
areas or and stands near the entrance are spaces commonly
purchased first. Booking early will mean first choice with your stand
location. Understanding the flow of the visitor traffic will help with
positioning display stands, literature racks and furniture. Your expo
organiser may be able to help you with this.
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BE INVITING
Always be open for business and keep the
area welcoming and free for visitors to
interact with you. Avoid having furniture in
between you and the visitors as it can be a
barrier to communication.

DRAFT DESIGN
It's important to be able to visualise your
layout. Create a simple drawing , ideally to
scale, so you can plan where to position
your displays, literature and furniture. This
will help you make effective use of the
space.

SUMMARY
Remember the acronym SOLID. The fundamental point to remember when it comes to designing the stand layout is to look at it
from the visitors’ perspective and think about how you can increase visitor engagement. Doing a draft design of the layout is a
great way to plan for the show and to make sure you’ve not missed anything.

IN OUR NEXT
PRESENTATION...
Our next article will look at the sixth and
final P: paperwork. There are three
pieces of paperwork we encourage all
exhibitors to have. We'll explain all in
the next post.
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